
Social responsibility is defined as a framework of measurable 
corporate policies and procedures and resulting behavior 
designed to benefit the workplace and, by extension, the 
individual, the organization and the community in the 
following areas:

Community Financial Responsibility

Diversity Human Rights

Environment Safety 
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ISM’s 
Principles of Social Responsibility

The Institute for Supply Management™ recognizes and 
thanks the following for their support of these Principles.

For more information on how your company can support these Principles, visit www.ism.ws/SR

Advanced Micro 
Devices, Inc.

Alcoa Inc. 

AstraZeneca

A.T. Kearney

Calyptus Consulting 
Group, Inc. 

DC Chamber of 
Commerce

Delphi Corporation

Georgia Transmission 
Corporation 

Highmark Inc.

Hilton Hotels Corporation

Howard University School 
of Business

IBM Corporation

IKON Office Solutions, Inc.

MCI

Pfizer Inc

Public Service Enterprise 
Group, Incorporated

Ryder System Inc.

Sappi Fine Paper 
North America

SBC Services

Science Applications 
International Corporation

University of Pennsylvania 
Purchasing Services

Waste Management, Inc.

Weyerhaeuser Company

(as of March 22, 2005)


